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v What are the ages of your best customers?
op“ a Ion By Aqe How are you planning your future sales and staffing to meet their needs?
The Cape is undergoing dramatic shifts in its population.
Are your assumptions about your future customers consistent with these age trends?

SOURCE: MAPINFO AND RUTHERFORD ADVISORS, INC.

% Change

Age 2000 2005 2010 2005-2010
85+ 6,447 7,401 8,151 +10.13
80-84 7,386 8,264 8,281 +.21
75-79 11,075 11,472 11,034 -3.82
70-74 13,060 13,094 12,648 -3.41

65-69 13,297 12,526 11,942
60-64 11,984 12,375 16,540

% Change
2000 2005 2010 2005-2010

55-59 13,524 14,668 18,916 +28.96
50-54 16,137 16,459 19,416 +17.97

45-49 16,665 17,383 20,032 +15.24
40-44 17,700 17,923 17,551 -2.15

Age

16,282 15,860 13,270 -16.33
12,628 12,923 10,168 +21.32

% Change
2000 2005 2010 2005-2010

8,967 10,261 10,019 -2.36
20-24 7,735 10,967 12,710 +15.89
15-19 11,725 12,690 14,839 +18.93
14,208 14,367 12,574 -12.48

12,811 12,117 10,820 -10.7
10,599 10,625 10,891 +2.5
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