BY THE NUMBERS - MASHPEE

DEMOGRAPHICS

Households

Total married-couple family

Male: 6,091  47%
Median age: 40.6

5570 Female: 6,855 53%

Total married with children under 18 years 22.1%
Under 5 years: 5.9

Householder living alone 25.0%

Householder 65 years and over 10.2% Sto9years: T
Average household size 2.44 10to 14 years: 1.6
Full-time housing 66% 15to19 years: 5.0
Seasonal, second-home housing 34% 20 to 24 years: 3.1

I 251034 years: 112

HOUSinq N j‘r;t‘)::vears.:z.z
CharaCtE”SthS 054 years: 12.

55 to 59 years: 5.8

Units in structure % g
1-unit, detached 76.4 MR >
T-unit, attached 8.1 BiidiEer: 113
2 units 1.3 75 to 84 years: 5.7
3 or 4 units 4.3 85 years +: 1.6
9 0 9 units 5.6
100 19 unis L e . ~
2 it 24 Management, professional and related occupations ......... 351
o.r more units € Employment Status SEIVICE OCCUPAHONS ..o 15.0
Mobile home 1.5 Sales and office occupations ........................... 215
D Inlabor force 64.1% Farming, fishing and forestry occupations ................. 02
. Employed 61.0% Construction, extraction and maintenance occupations ... .. 12.6
bUllt - Production, transportation and moving occupations ......... 9.6
Unemployed 2.3%
1999 to March 2000 5.5%
1995 t0 1998 8.8% Commutin to Work pn?nce', ms:naqce,t .:fal estate, and trenéal.arvldt |e;smq 1(1;8
rofessional, scientific, management, administrative ........ ]
(s
19301101394 13.2% q ' Yo Educational, health and social services ................... 213
1980 to 1989 33.3% Car, truck or van, drive alone 83.3 Arts, entertainment, recreation, accommodation & food services 9.6
1970 to 1979 20.1% Car, truck or van, carpool 10.9 Public administration ................................ 61
0 Public transportation 13
1960 to 1369 9.8% Walk 0.9 Private wage and salary workers ........................ 751
1940 t0 1959 8.4% Work at home 3.2 Government WOTKerS ..................cooviviiiinnn. 15.4
1939 or earlier 1.0% Mean travel time to work (minutes) 29.6 Se|f'9mp|0yed WOTKErS ..o 9.5

SOURCE: U.S. CENSUS BUREAU, 2000
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